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1.0 Introduction
Pyrmont Peninsula offers a huge opportunity.
With a mix of places to live, jobs in emerging
industries, restored heritage buildings and open
spaces, right on Sydney Harbour and just a
stone’s throw from Australia’s busiest business
district, Pyrmont Peninsula is set to change and
evolve. The Department of Planning, Industry
and Environment (the department) is working
collaboratively with NSW Treasury, who are
developing an economic strategy for Pyrmont.
During 2020, the department will develop the
Pyrmont Peninsula Place Strategy (PPPS) in
partnership with other state agencies including
Treasury, Transport for NSW and the Greater
Sydney Commission, as well as the City of
Sydney.

Engagement Overview
ONLINE SURVEY

217
Surveys

164 Registered for
ongoing updates

SOCIAL PINPOINT

131
Comments

323
Total Visits

STAKEHOLDER SUBMISSIONS

33
Total

4

From:
Community & Interest Groups
Businesses & Land Owners
Peak Bodies & Industry Associations
Government & Others
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A detailed review of the Phase 1
engagement, particularly the online
survey and the social pinpoint interactive
map, will help inform future engagement
and the Place Strategy.
As part of the wider engagement process for
the development of the Place Strategy the
department has developed the 10 Directions
document to inform the Place Strategy
process. The objective of this first phase of
engagement was to test these directions with the
organisations and individuals who are part of the
Pyrmont Peninsula community.
The following review of Phase 1 digital
engagement undertaken by the department
will help the project team understand ‘what we
know already’ and ‘what informs thinking’ to
assist and frame the Place Strategy and future
engagement. During Phase 1, an online survey and
an interactive online social pinpoint map allowed
community members to provide feedback on
a range of issues between 28 March 2020 and
24 April 2020. Key stakeholders also provided
individual submissions - a total of 34 submissions
were received.
The online survey provided opportunities for
participants to express what they “loved most”
and what they “would like to change” within
Pyrmont Peninsula alongside specific feedback
on the 10 Directions. The social pinpoint approach
collected location specific information about
improvements needed and great places around
the Pyrmont Peninsula.
The following review of Phase 1 community
and stakeholder feedback has been provided in
summary form, to bring together the information
that the department received during this process.
On the following pages the broad responses to
each question have been grouped thematically
by direction and further sub-category. The
information has been summarised and details
provided in some instances where the issue or
idea may be outside the scope of the Pyrmont
Peninsula Place Strategy however has been
included to reflect the communities views.

1.1 Proposed 10 directions
Creating places for people involves many
decisions by many parties. We must look at the
many elements that make a city a great place to
live, work and visit. These 10 directions are our
starting point for a robust, workable Pyrmont
Peninsula Place Strategy. We expect these
directions will evolve as our work progresses. In
forming them, we have considered the Greater
Sydney Region Plan, Eastern City District Plan
and the themes of infrastructure and
collaboration, liveability, productivity and
sustainability woven through those plans.

1

Development that
Complements or
Enhances the area

New or upgraded buildings fit with the
Peninsula’s evolving character. Pyrmont
Peninsula’s major commercial, entertainment,
residential and retail buildings sit comfortably
with terrace housing, smaller shops and heritage
areas. New development, including taller
buildings, must be in the right locations and
designed to enhance Pyrmont’s dynamic,
interesting and intimate places.

2

Jobs and industries
Of the future

Investment and innovation to boost jobs,
creativity, tourism and night life. Pyrmont
Peninsula’s mix of innovative industries can be
better linked physically and economically with
adjoining areas of economic activity to create
a successful innovation district. Emerging
technology clusters in the Sydney Innovation
and Technology Precinct, creative industries in
Ultimo, busy tourism and entertainment hubs
from Darling Harbour to Barangaroo and Walsh
Bay (part of the Western Harbour), and
University of Technology, Sydney (UTS) present
an outstanding foundation to work from.

3

Centres for residents,
Workers and visitors

New, lively and attractive centres for everyone
to enjoy. Better public transport and community
facilities could bring greater energy to more areas
across the peninsula, beyond the hubs around
UTS, TAFE, ABC and the ICC in the peninsula’s
south, and Pyrmont village and the harbourfront in
the north. The Place Strategy could consider
various concentrations of shops, services, cultural
areas and work environments that attract more
people and investment to exciting, busy centres
that are safe, day and night.

4

A unified planning
Framework

Clearer rules delivering greater certainty and
investment. Pyrmont Peninsula is subject to
different planning frameworks administered by
either the City of Sydney or the NSW Government.
This complexity has created confusion and
uncertainty for residents and businesses. The
Place Strategy should consider a unified and
contemporary system of planning controls
that is fair, transparent, easy to use and easy to
administer.

5

A tapestry
Of greener public
Spaces and experiences

Better spaces, streets and parks; a rich canopy
of trees; and access to the foreshore. Beyond
Pyrmont Peninsula’s open spaces, libraries,
museums, plazas and forecourts is the draw of the
harbour. Opening the foreshore from Blackwattle
Bay to the new Sydney Fish Market could create a
new destination for Sydney, not unlike New York’s
High Line. Better links across the peninsula along
shaded, pleasant streets should connect with new
or existing parks,squares or facilities.
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5

6

Creativity, culture
And heritage

9

Great homes
that can suit the needs
of more people

Celebrating Pyrmont Peninsula’s culture,
heritage and connections to Country. Pyrmont
Peninsula’s arts, culture and heritage brings the
area to life. The Place Strategy should emphasise
this history and the area’s constant evolution.
The hub of creative industries in Ultimo and links
to the ABC and UTS can set a foundation for
dynamic and engaging new uses. Exploring and
celebrating the area’s Aboriginal heritage and
industrial past will reinvigorate more areas.

A diversity of housing types, tenure and price
points. Pyrmont Peninsula is home to social
housing, affordable housing and housing that
people can privately rent or buy. This diversity
is important and should be a focus of the Place
Strategy. It means long-term residents can stay
in the places they know, and a greater mix of
people— with different skills, backgrounds or
needs—can be part of a socially diverse
Pyrmont Peninsula.

7

10

Making it easier
to move around

Safer, greener streets integrating with new
public transport. By its very nature, the
peninsula is not easy to traverse. The
escarpment created by former industrial activity
and the Western Distributor frustrate people’s
ability to travel around, especially on foot or by
bike. These constraints also limit the ability to
adapt an already busy road network. The Place
Strategy should aim to make it easier for people
to walk, cycle or access public transport.

8

Building now for a
sustainable future

An adaptive, sustainable and resilient built
environment. The Pyrmont Peninsula of
today will be very different to the peninsula
of the future. Just as the 19th century wools
stores have been adapted as offices or
homes, the buildings that will be developed
as the Place Strategy is implemented must
be adaptable as technology and society
changes. This direction applies not only to
buildings, but also to the infrastructure that
serves the peninsula.

6
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A collaborative
Voice

A cohesive, agreed approach to bring
about the best outcomes for Pyrmont
Peninsula. Pyrmont Peninsula could be an
innovation district—a place that interweaves
entrepreneurship, creativity, startups, new
jobs and great places. Successful innovation
districts are governed collaboratively,
with local, state, not-for-profit and private
sector agreement on priorities, funding and
programs. The Place Strategy should consider
contemporary governance models for the area.

2.0 Online Survey
As part of the community consultation for the
Pyrmont Peninsula Place Strategy, an online
survey was available through the department’s
platform inviting local residents, businesses,
workers and visitors to provide feedback on the
10 Directions developed to shape the planning for
the Pyrmont Peninsula.

The survey was conducted from 28 March
2020 to 24 April 2020 and collected a total of 217
responses. The majority of participants are
precinct residents - the graphs below show the
relationship of survey participants to the site, as
well as showing how often they visit the area.

Figure 1 
Participants were asked ‘What best
describes your connection to the
Pyrmont Peninsula?’

Figure 2 
“How often do you visit Pyrmont Peninsula?”
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2.1 What do people love?
The first question in the online survey was open-ended, and asked participants to describe what they
loved the most about the Pyrmont Peninsula. What people love the most about the Pyrmont Peninsula is
the intimate village feel and sense of community, all within close proximity to the CBD. The area’s
waterfront and green belt are particularly prized, along with the heritage character which participants
wanted to see preserved and celebrated.

How to read this table
Thematic
grouping by
direction and
category

Theme

Key Points
A summary of key points raised
One individual comment highlighted

Frequency issue was raised illustrated
by gauge icon The needle points to
high (right) or low (left) depending on
the frequency that the issue was raised

Key Points

1. DEVELOPMENT THAT COMPLEMENTS OR ENHANCES THE AREA
Density

Comments celebrated the area’s medium-density development
and human scale; the heritage terraces were seen as local icons.
Participants did not want to see more dense development in
the area.
“Good mix of commercial and residential, so that it feels like you
can make a home even though it is already high density and
with a substantial amount of office/commercial activity.”

2. JOBS AND INDUSTRIES OF THE FUTURE
Creative
Hub

With the ABC, TAFE, Powerhouse Museum and UTS forming a
creative hub close to Central Station, participants saw the
potential an expanded innovation hub in the area.
“The collection of organizations ABC, TAFE, Powerhouse
Museum, UTS which form a highly creative hub close to Central
Station. It’s rich history of industry and activities - the trades
taught at TAFE and reflected in the Powerhouse collections.“

Attractions

The Fish Markets, the ICC, The Star and Darling Harbour were
seen as the key tourist attractions.
“Proximity to the CBD, access to cool attractions and things to
do (e.g. Maritime Museum, Fish Markets, Star Casino,
Powerhouse Museum, etc.)”

3. CENTRES FOR RESIDENTS, WORKERS AND VISITORS
Local
Events

Local community facilities were seen as important, along with
free local events.
“The hub of all cultural events”

8
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Frequency issue was raised

Theme

Key Points

Frequency issue was raised

3. CENTRES FOR RESIDENTS, WORKERS AND VISITORS (CONTINUED)
Safety

Respondents valued the safe and peaceful atmosphere.
“People look out for one another.“

Community

There is a strong sense of community and ownership in the area.
The connections across the peninsula overall, and in precincts
such as Jacksons Landing are highly prized.
“The vibrant character of the suburb. It feels like a community
existing in the midst of the city. The suburb is so quiet, and
liveable while still being dynamic and exciting.“

5. A TAPESTRY OF GREENER PUBLIC SPACES AND EXPERIENCES
Open
Space

The area’s parks, reserves, pocket parks and community gardens
were important to respondents, particularly the foreshore green
belt, Pirrama Park and Wentworth Park.
“The actual amount of open space for the public including;
legislated preservation of green spaces all of Wentworth Park,
the Ribbon Walk - around the Peninsula.”

Waterfront

While respondents valued the area’s harbour views and
waterfront access, they also recognised the character of the
working harbour.
“The connection to the boats and water craft - from the
fishmarket to the Dragonboats on the water. “

Topography

The peninsula’s unique topography, its hills and windy roads and
its sense of seclusion, were seen as important.
“That it is a peninsula - ie. you don’t travel through it to get
somewhere else. The topography - the hills and windy roads.”

6. CREATIVITY, CULTURE AND HERITAGE
Character

Respondents praised the area’s village feel, particularly its low
density, its mixed-use precincts and its housing diversity.
“An extremely unique area within Sydney as there are no other
areas that combine terrace houses with warehouse conversions.
Pyrmont has it’s own character which has evolved naturally and
reflects Sydney’s inner city history.”

Heritage

The area’s diverse architecture is prized, from the industrial
buildings and the heritage terraces to small squares and
piazzas. The block bounded by Harris, Scott, Cross St and
Bowman Streets was frequently cited as a key asset.
“The historic characteristics of the are very appealing and add
to the charm of the area.”
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Theme

Key Points

6. CREATIVITY, CULTURE AND HERITAGE (CONTINUED)
Culture

The diversity of the area’s businesses – from boutique shops
to bars, pubs and restaurants – was prized, as was the element
of the working harbour.
“A good living environment close to CBD, universities
and institutions such as the Maritime Museum and the
Powerhouse Museum.”

7. MAKING IT EASIER TO MOVE AROUND
Location

The area’s accessibility, particularly its proximity to the CBD,
was valued.
“It is very accessible to the city but feels secluded and
welcoming. It reminds me of Soho or Greenwich Village in
Manhattan. Truly Sydney’s hidden gem.”

Public
Transport

Respondents praised the range of public transport options,
particularly the ferry and the much-loved 389 bus route.
“The area boasts some of the best views of the
harbour and we are an easy walk to the CBD with three
different types of public transport (bus, light rail and ferry)
making access to various parts of the city easy and
comfortable.”

Accessibility

Participants were enthusiastic about the range of destinations
within walking distance, including Darling Harbour and
Circular Quay, particularly via the waterfront.
“How close we are to the city. So many different services and
things to do nearby.”

9. GREAT HOMES THAT CAN SUIT THE NEEDS OF MORE PEOPLE
Diversity

The area’s housing and architectural diversity was repeatedly
mentioned.
“Great community vibe, mix residential and commercial use
with focus and emphasis on heritage. Low to medium density
living means you get to know your neighbours.”

Affordability

Housing at diverse price points was seen as positive.
“Housing type mixes eg public housing and affordable housing”

10
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Frequency issue was raised

2.2 Support for the 10 Directions
Participants were asked to give each of the 10
Directions for the Pyrmont Peninsula Place Strategy a
rating: “not at all important”, “of minor importance”,
“neutral“, “important“ or “very important“.
The directions ranked as very important are
included in the word bubbles. These include the
place experience, green public spaces,
development that enhances the
area and improved accessibility.
Each of the 10 directions was ranked either
important or very important by the majority
of participants, with just 11% of participants on
average ranking any of the directions as “not at
all important” or of “minor importance”. A detailed
graph indicating how participants rated each
direction is illustrated on page 12.

Figure 3
% of participants that have considered each
of the 10 Directions as “very important“
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Feedback on all 10 directions

Figure 4
Feedback on all Directions

12
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2.3 What would people like to change?
Respondents’ key concerns centred on large developments, particularly those involving high-rise
buildings and high density living. There is substantial demand for increased capacity across all modes
of public transport, especially light rail and ferry services. Improved safety and noise control are needed
with respect to the late night entertainment precinct as well as in relation to traffic from the arterial
roads. Participants want to see improvements in the planning framework, particularly a more consistent
approach across the different institutions with authority in the Peninsula. The Powerhouse Museum
relocation is unpopular within the community, which sees the museum as a valuable local asset.
Theme

Key Points

Frequency issue was raised

1. DEVELOPMENT THAT COMPLEMENTS OR ENHANCES THE AREA
Revitalisation

Some respondents suggested the area be rezoned as both a
residential and commercial hub. The Harbourside revitalisation
as well as the development of the Ritz Carlton were raised as
issues.
“Some of these places haven’t changed much in a long time they need some renovation. The Sydney Fish Market and The
Star City Casino and the Harbourside Shopping Centre all need
to be bigger and better.”

Development

Opinions were divided, with some respondents convinced that
further development is inappropriate, while others suggesting
the area should take advantage of growth opportunities.
"Definitely no more high rise development."
“Pyrmont is the closest and adjacent suburb to the CBD. It needs
to be revitalised and properties need to be re-zoned.”

2. JOBS AND INDUSTRIES OF THE FUTURE
Transport

Participants felt that a Metro Station and improved light rail
services would attract commercial interest and allow job growth.
“Better transport which will bring more facilities to the area like
shops, cafes, small and big businesses, jobs and activities to the
area.”

3. CENTRES FOR RESIDENTS, WORKERS AND VISITORS
Amenities

Amenities valued by respondents include homeless shelters,
increased parking, cleaner streetscape, wayfinding facilities and
improved pavements.
“I would welcome more amenities for children (though we have a
wonderful park at the bottom of Harris Street which caters to
youngsters) and more outdoor gyms".

Public
Transport

Participants wanted to see improved public transport,
particularly more frequent light rail and a ferry running to
Barangaroo and Fish Markets.
“There can be improved accessibility to the city.”

DPIE | Phase 1 Engagement Report
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Theme

Key Points

3. CENTRES FOR RESIDENTS, WORKERS AND VISITORS (CONTINUED)
Safety

Anti-social behaviour was identified as a problem, with calls for
alcohol bans and increased police patrols.
“I would also love to see less “mess”...”

Business

Respondents asked for increased dining options and reduced
reliance on the casino. Some participants wanted to see more
high tech and creative industries in the area.
“It would be great if there was a better mix of small businesses,
not more massage places or cafe/restaurants”

Noise
Control

Noise pollution was seen a problem at night, particularly from
major tourism attractions, taxis and the working harbour.
“The streets to become cleaner and traffic/pubs less noisy”

4. A UNIFIED PLANNING FRAMEWORK
Road
Infrastructure

Major arterial roads were seen to have a high impact on local
streets.
“Yes! Less car traffic. The motorways that cut through the area
present serious noise and air pollution problems. The main
streets are also clogged with cars.”

Place
Planning

Some respondents wanted the existing planning controls
maintained; others called for new growth areas to draw
investment.
“The NSW govt needs to develop a new, more contemporary
Vision for Pyrmont that will identify new development and
growth areas, and encourage investment necessary to transform
the entire precinct.”

Promised
Developments

There was a sense of disappointment around promised
developments that had not been delivered, including a tunnel,
the Fish Markets and foreshore walk.
“I would like more certainty about any future developments. The
Fish Market redevelopment is long overdue.”

5. A TAPESTRY OF GREENER PUBLIC SPACES AND EXPERIENCES
Greenery &
Parklands

Respondents called for improvements at Pirrama Park and Bank
Street, as well as additional playgrounds and parkland on the
west side of the harbour.
“It is important to preserve and increase the local public
recreation areas including the foreshore walk, green space and
sporting facilities.”

Foreshore

Participants wanted access to Blackwattle Bay, an Improved link
between Pyrmont Bridge and Union Square and beautification of
the foreshore walk.
“Complete the foreshore walk between Pyrmont and Glebe.”

6. CREATIVITY, CULTURE AND HERITAGE
Culture

Increasing cultural and arts offerings were suggested.
“More arts/theatre in the area (reinstating the Theatre Royal
would be an improvement).”

14
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Frequency issue was raised

Theme

Key Points

Frequency issue was raised

6. CREATIVITY, CULTURE AND HERITAGE
Powerhouse
Museum

The proposed relocation of the Powerhouse Museum attracted
many comments.
“No, just like the Powerhouse Museum to stay where it is and
untouched !!”

Character

Participants wanted the area’s village feel retained, with
incentives for heritage and conservation.
“Make sure we retain that village feel.”

7. MAKING IT EASIER TO MOVE AROUND
Accessibility

Increased cycle connections and prioritising pedestrians were
called for with respondents suggesting rerouting cycleways
around the waterfront to avoid traffic.
“The big intersection on Pyrmont Bridge Rd leading to the
ANZAC bridge - hopeless intersection during busy periods.”

8. BUILDING NOW FOR A SUSTAINABLE FUTURE
Traffic
Management

Participants wanted to see fewer cars in the area, with
solutions for motorways that cut through the area, particularly
the congested intersection leading to Anzac Bridge.
“The traffic congestion getting into Pyrmont and out of
Pyrmont during peak periods is a nightmare.”

Harbour

Respondents called for the removal of cruise ships from White
Bay (outside the strategy area).
“The management of the port at Glebe Island is haphazard at
best.”

9. GREAT HOMES THAT CAN SUIT THE NEEDS OF MORE PEOPLE
Diversity

There were calls for more diverse and better-designed housing
options.
“Increasing diversity in housing options”

Density

Participants were concerned about high density housing.
“Keep the character of the area - no high rise! No
densification!”

10. A COLLABORATIVE VOICE
State
Government

There were concerns that the results of the consultation
process are not always respected in the area, to the detriment
of the community’s quality of life.
“They make it sound like there was no plan or strategy for
Pyrmont, when it seems to me as a long term resident
(having relocated from the outer suburbs of Sydney as a
young professional) that there has always been a good
strategy in place.”
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2.4 Prioritising the 10 directions
The three top priorities identified by participants
are highlighted below. The lowest priorities related
to housing needs as well as jobs, industries and
sustainability for the future. Some participants
also suggested additional priorities, including
listening to the community and maintaining the
Powerhouse Museum and the area’s historical
character.

Figure 5
Prioritising the 10 Directions

16
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2.5 Changes to the 10 directions
Suggestions for changes in the Draft 10 Direction the Pyrmont Peninsula Place Strategy are mostly
related to development limits, including densification, height limits and compliance management.
Integration with existing masterplans in the area and strong community consultation is also suggested.
Participants feel the Powerhouse Museum is not covered enough across these directions given its value
for the area.
Theme

Key Points

Frequency issue was raised

1. DEVELOPMENT THAT COMPLEMENTS OR ENHANCES THE AREA
Compliance

•
•

Building height limits to be kept
Improved compliance management regarding
building code

Densification

•

Suggested increased densification to be focused at
the Broadway end

4. A UNIFIED PLANNING FRAMEWORK
Planning

•

Cost effective planning

Integration

•

Clearer alignment between the Place Strategy and the
Bays Precinct Masterplan and Central South Plans

6. CREATIVITY, CULTURE AND HERITAGE
Powerhouse
Museum

•

Most comments on this section reflect the community’s
view on the Museum’s importance to the precinct
character and value as an attraction, with most
participants stressing the need to maintain the
building as is, serving the same purpose

8. BUILDING NOW FOR A SUSTAINABLE FUTURE
Traffic

•

Focus on reducing car use

Road
Infrastructure

•

Reallocate road space for sustainable modes - public
transport and cycleways

9. GREAT HOMES THAT CAN SUIT THE NEEDS OF MORE PEOPLE
Diversity

•

Increase the offer of social housing

10. A COLLABORATIVE VOICE
City of Sydney

•

Participants previous consultation undertaken by City
of Sydney has not considered the Peninsula’s residents
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2.6 Key Takeaways
The results of the digital survey identify the Pyrmont Peninsula
community’s key concerns, as well as indicating how to further engage
during the Place Strategy engagement process.
The community’s comments indicate a variety of views across
important issues and demonstrate that there are sometimes directly
opposing views on the same topic. Equally, the comments also show
there is strong alignment around the Peninsula’s uniqueness, quirkiness
and beauty across nearly all respondents.
There was also reasonably strong alignment on how Pyrmont Peninsula
could be improved for all stakeholders. Suggested areas for
improvement include accessibility, improved public transport,
pedestrian and cycling links and reduce traffic congestion
Out of the 10 Directions, survey respondents believe that those most
impacting the Pyrmont Peninsula community are:

18

•

1. Development that complements or enhances the area

•

3. Centres for residents, workers and visitors

•

4. A unified planning framework

•

5. A tapestry of greener public spaces and experiences

•

6. Creativity, Culture and Heritage
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3.0 Social Pinpoint
As part of the community consultation for the
Pyrmont Peninsula Place Strategy, an interactive
map using the social pinpoint digital platform
allowed community members to provide locationspecific commentary. Between 28 March 2020
and 24 April 2020, 132 unique comments were
collected in the following categories:
THINGS I LIKE
THINGS WE CAN IMPROVE
Screen shot from
https://dpie.mysocialpinpoint.com.au/pyrmontpeninsula#/
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The word cloud below summarises the most
commonly used words across all categories. They
highlight the impact buildings and development
have on the area, as well as the importance of
people and community. The pie charts show
how data collated is distributed through the
different map categories, Local Strategic Planning
Statement sections as well as sentiments relating
to the commentaries.
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Figure 7
Word cloud representing most common words used Total tags on the map relating to categories, LSPS
sections and sentiment
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3.1 Things people like

THINGS PEOPLE LIKE

The Pyrmont Peninsula’s rich heritage and
unique character of the area, as well as its
location near the water and proximity to the
CBD, are seen as important.
• The Powerhouse Museum (59 people). This is
seen as one of the most important features of
the Peninsula.
“It would be a tragedy to see it demolished.”
• The most liked comments - a total of 44 likes are related to the value of the waterfront.
“Great waterfront park access for families,
residents and community members to enjoy.“
• Heritage (23 likes). The area’s terraces are
considered important, along with precincts
such as Ways Terrace, Harris Street, St
Bartholomew's Park and Union Square.
• Parklands and the waterfront green belt (20
people)
“Great waterfront park access for families,
residents and community members to enjoy.”
• While there were 13 ‘dislikes’ on The Star, there
were 23 ‘likes’ for the facility.
“I think this is something the government can
support - they should be allowed to build
bigger and better facilities.”

MAP KEY
Pins dropped by participants: 13
Number of likes: 179
Number of dislikes: 18

Figure 8
Social pinpoint map representing what people like
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3.2 Things we can
improve

THINGS WE CAN IMPROVE

A range of amenities are suggested around
Pyrmont Peninsula:
• Improved cycleway connection, particularly
through the Old Glebe Island Bridge (31 likes, 9
dislikes).
“Glebe Island Bridge was replaced because
there was a need for greater capacity across
the waterway and because demolishing the
bridge and widening it wasn’t a viable option“
• Pedestrian accessibility around
light rail infrastructure.
• Incentives for re-redevelopment.
“Surely we can encourage the private sector to
invest in upgrading this? The City of Sydney
and NSW Government should be encouraging
building owners/developers to improve land
like this.“
• 38 likes indicate participants consider that the
current industrial usage of the waterfront,
particularly Blackwattle Bay, can be improved
to further serve community needs. However,
one participant added to the discussion that
the history of the working harbour should be
maintained as those facilities need to be kept
close to the city centre.
• 25 participants agree renovation should be
considered for Wentworth Park.
“Areas north and south of the fields could be
redesigned to provide interesting green space”
• 4 pins were dropped in the main shopping
street of Harris Street, which could have more
retail activation, pedestrian and parking
facilities (area labeled in the map as A).
“It would be good to have a pedestrian
crossing around this part of Harris Street.“

MAP KEY
Pins dropped by participants: 21
Number of likes: 118
Number of dislikes: 16

Figure 9
Social pinpoint map representing
what can be improved
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3.3 Great Places

GREAT PLACES

Great places around Pyrmont Peninsula are
closely related to what people love about
the area:
• National tourist attractions closer to the
CBD such as the Darling Harbour area, the
Australian National Maritime Museum and The
Star Casino are all considered great places
that people celebrate in the area.
• Pirrama Park (23 likes) is highly celebrated
“I love the open space at Pirrama Park and
how it’s often used as an outdoor marketplace
and for local festivals.“
• The ICC is considered a best practice building
in fitting with the surrounding character - 16
total likes
“The ICC is great! The Government did a really
good job building this.”
• The social housing options are also noted
by respondents as great places that provide
affordable housing close to the city.
“It’s great that social and affordable housing is
here, so close to the CBD and other services.
Please don’t sell it off.“
• The opinion on The Star is split - 29 likes and
13 dislikes
“The Star is a great place for the community
and visitors to Sydney.“

MAP KEY
Pin dropped by participants: 12
Number of likes: 78
Number of dislikes: 10

Figure 10
Social pinpoint map representing great places
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3.4 Getting Around

GETTING AROUND

Accessibility around Pyrmont Peninsula
is seen as fairly challenged, with key
public transport modes often congested.
Participants have suggested:
• Increased light rail capacity - 24 likes
“More light rail services are needed, especially
between Central and Lilyfield.“
• A metro station was suggested but some
participants disagreed (14 likes and 8 dislikes)
“In densely populated areas like this and the
CBD it has been proven that the fastest way to
get from A to B is by walking.“
• Extending the ferry services to run to the Fish
Markets and Pirrama Park - 21 likes and only 1
dislike
“There aren’t enough ferry services to the
Pyrmont area.“

MAP KEY
Pin dropped by participants: 6
Number of likes: 118
Number of dislikes: 16

Figure 11
Social pinpoint map representing
the “getting around” section
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3.5 General Comments

GENERAL COMMENTS

Most feedback added in this section relates
to the development of existing buildings in
the area
• Improving the west side of Darling Harbour is
considered a key issue (39 likes)
“Tall buildings are necessary at times, but
equally, there should be a focus on the
design to make it visually appealing and an
architectural landmark in its own right.“
• A comment suggested the expansion of The
Star, following Barangaro’s development by
The Crown (17 dislikes, 14 likes)
“Seems a bit ridiculous how Crown was able to
build an enormous tower at Barangaroo and
Star isn’t able to do the same in Pyrmont.“
• One particular comment supported higher
buildings, justified by the proximity to the CBD
and the opportunity for the city centre to
expand to Pyrmont. However, a great number
of respondents want to keep the existing
height limits in Pyrmont to preserve its
character and medium density lifestyle.
“Height limits for this area should remain as
is to ensure no further impacts to the skyline,
population density, traffic impacts, parkland
and open spaces.“
• A call to maintain, or even extend, social
housing has also been noted by respondents.

MAP KEY
Pin dropped by participants: 13
Number of likes: 103
Number of dislikes: 36

Figure 11
Social pinpoint map representing general comments

24

DPIE | Pyrmont Peninsula Place Strategy

4.0 Individual Submissions
A total of 33 individual submissions were provided to the department during Phase 1 Engagement. The
following pages show how submissions from the different stakeholder groups relate to each of the ten
directions.

4.1 Community & Interest Groups
Direction

Key Points

1. Development that
complements or
enhances the area

•
•

Community groups mostly support development that enhances the area and
care particularly about avoiding negative impacts of high rise development and
increased density.
Most say “good density“ is supported if well-designed.

2. Jobs and industries
of the future

•
•

3. Centres for residents,
workers and visitors

This direction is perceived with positivity and community groups mostly
stressed the need for:
•
Night time activation,
•
Community facilities such as performance spaces and community rooms,
•
Improved public transport infrastructure.

4. A unified
planning framework

•
•

Strong opposition to the relocation of the Powerhouse Museum.
The direction is mostly supported however, community groups have stated the
need for better transport links between the different areas.

Community groups are mostly worried about the range of government
agencies with an interest in the area and how the decision process its together.
The fact that a site can be declared of State Significance, amending established
rules, is considered a real challenge to the Place Strategy.

5. A tapestry of greener
public spaces and
experiences

•

6. Creativity,
culture and heritage

•

Community groups are most concerned about relocating the Powerhouse
Museum and its impact on the culture and heritage of the Peninsula.

7. Making it easier
to move around

•

Key improvements for better accessibility across the Peninsula are related to
pedestrian walkways and cycleways which, when complemented by an
improved public transport network, will assist in implementing Direction 1.

•

Direction 5 is highly supported as most community groups consider the area
lacks high quality green spaces, especially further away from the foreshore line
The Place Strategy is seen as a unique opportunity to plan for a balance
between built form and open space.
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4.1 Community & Interest Groups
Direction

Key Points

8. Building now for
a sustainable future

•
•

General support for sustainable practices in any future development.
Submissions suggested the use of recycling services, alongside high-speed
broadband, carcharging and other amenities and the adoption of carbonneutrality and other sustainability goals.

9. Great homes that
can suit the needs
of more people

•

Direction is highly welcomed particularly in regards to social housing and
caring for the homeless in Pyrmont area.

10. A collaborative voice

•

Most community groups articulated a deep need for community consultation
in all stages of the Place Strategy process in order to achieve a harmonious
outcome for the Pyrmont Peninsula Place Strategy.

Seventeen community members and interest groups have submitted their feedback
regarding the Pyrmont Peninsula Place Strategy, including resident groups of Ultimo and
Pyrmont as well as cultural groups from the area.

4.2 Business & Land Owners
Direction

Key Points

1. Development that
complements or
enhances the area

•

2. Jobs and industries
of the future

•

Clear support for Direction 2 across all business submissions that agree the
Peninsula would successfully create an Innovation Hub due to its unique
character, tourism attractions and mixed use precincts.

3. Centres for residents,
workers and visitors

•
•

Need for public transport will be crucial for the implementation of this direction.
The adequate definition of the different centres and precincts would set the
area as a true destination, with vibrant centres that attract new visitors.

4. A unified
planning framework

•

Businesses highly support this direction, considering the existing planning
framework reported to involve approximately 9 government agencies, 9
policy positions and 10 development control documents.
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•

Potential to build on an active retail ground floor aligned with finer grain
elements.
All businesses and land owner submissions agreed that the unique character of
the area should be protected and development should fit in with its
surroundings.
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4.2 Business & Land Owners
Direction

Key Points

5. A tapestry of greener
public spaces and
experiences

•
•

Strong support for this direction.
Most business groups identified sites as opportunities for businesses to
participate in developing this tapestry of public spaces and experiences through
high quality design, public amenities and access to the foreshore.

6. Creativity,
culture and heritage

•

Consistent consent for future developments to celebrate heritage and culture in
Pyrmont.

7. Making it easier
to move around

•

Businesses consider public transport to be an essential driver for development
in the Peninsula.
Most businesses suggest a Metro West station in Pyrmont.
Increased capacity in the light rail is requested.
Improved ferry services are needed.
A fine grain pedestrian network with adequate wayfinding facilities is also
critical in enhancing the Peninsula as a destination.

8. Building now for
a sustainable future

•

9. Great homes that
can suit the needs
of more people

•
•

Support for a range of housing. typologies in the precinct.
Increased flexibility in land zoning to allow mixed use precincts, including high
quality design houses and short term stays to align with the view of Pyrmont as
a destination and part of a global city.

10. A collaborative voice

•

Business groups highlighted the need for government agencies and the private
sector to collaborate in the creation of a consensus for the future of the
Peninsula.
One group highlighted the need to balance the impacts of development in
established neighbours against the benefits for the wider community.

•
•
•
•

•

•

Some suggested government incentives to adopt more sustainable development
practices.
All businesses addressed support for the direction and state developing sites
already incorporate sustainable design practices.

A total of five business groups and land owners have put forward individual submissions
regarding the Place Strategy and how their business can both collaborate in the Strategy and be
impacted by it.

4.3 Peak Bodies & Industry Associations
Direction

Key Points

1. Development that
complements or
enhances the area

•
•
•

Need for a detailed Urban Analysis and a reassessment of the existing planning
process.
Development in the precinct should be done with equivalent amenity
improvement.
Development needs to align with the evolving character of Pyrmont as an
extension of the CBD.

DPIE | Phase 1 Engagement Report

27

4.3 Peak Bodies & Industry Associations
Direction

Key Points

2. Jobs and industries
of the future

•
•
•

3. Centres for residents,
workers and visitors

•
•
•
•

The Peninsula already is a vibrant
cluster for employment and innovation.
Opportunities to build on the existing industries for example, media and communications.
The development of industries for the future should be strategically curated by
providing more knowledge and creative jobs.
Attracting visitors directly depends on the quality of amenities and quality
destinations available.
To accommodate residents in centres, an increased diversity of housing
typologies is suggested.
Workers would benefit from increased office space.
Industry associations consider highly important that transport links are
improved, including a proposed metro station.

4. A unified
planning framework

•
•
•

Perceived political interference in planning is highlighted within submissions.
Development controls perceived as highly unpredictable.
The existing fragmented planning framework is considered to be
undermining investment and development in the area.

5. A tapestry of greener
public spaces and
experiences

•
•

Need for improved accessibility to open spaces.
The Peninsula already features a range of different and valuable experiences.

6. Creativity,
culture and heritage

•

Acknowledgment of Pyrmont’s evolving character and its
existing clusters of culture.
Creative vibrancy is not being fully leveraged - this includes entertainment
venues, media and IT start ups.

7. Making it easier
to move around

•
•

•

•
•

Industry clusters will rely on public transport in order to be successful.
Associations are highly supportive of adding a Metro West station in
Pyrmont.
Improved wayfinding facilities are highly recommended as the existing
wayfinding signage is inconsistent.
Traffic, especially access to and congestion on the Western Distributor is a
significant concern.

8. Building now for
a sustainable future

•

Adoption of sustainable practices should be encouraged across both public
and private developments.

9. Great homes that
can suit the needs
of more people

•
•
•

Retaining the existing social housing accommodation.
Support for diverse housing types and price points.
Maintaining the strong residential composition in Pyrmont.

10. A collaborative voice

•

The complex government planning frameworks are considered to be
jeopardising the Peninsula’s growth and potential.
Strong need for a collaborative and consistent planning framework.
A pilot Business Improvement District across the Western Harbour, with the
option of including the Pyrmont Peninsula, was suggested by two association
submissions.

•
•

Eight submissions were received from peak bodies and industry associations from sectors
such as tourism and accommodation, business groups and wider Sydney associations.
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4.4 Others
Direction

Key Points

1. Development that
complements or
enhances the area

•

Detailed analysis of the character of the area, including which heritage and
community valued areas should be protected from development.

2. Jobs and industries
of the future

•
•

Context of the Peninsula as part of the Innovation Corridor in the City Plan 2036.
Powerhouse Museum as a creative industry institution that should stay in Ultimo.

3. Centres for residents,
workers and visitors

•

Creating centres for everyone is deeply related to heritage, which creates an
authentic network of villages for locals.
This genuine character of the area is the draw card for visitors.

4. A unified
planning framework

•

Local planning framework for the Pyrmont Peninsula needs to be framed within the
regional planning framework for Greater Sydney, particularly the strategic
documents A Metropolis of Three Cities and the Eastern City District Plan.

5. A tapestry of greener
public spaces and
experiences

•

Impacts of shadowing from tall buildings causing reduced solar penetration to
green spaces and decreasing its quality.

6. Creativity,
culture and heritage

•

Highlights the iterative process of celebrating the precinct character, which is
directly related to community and stakeholder consultation.

7. Making it easier
to move around

•

The provision of local infrastructure is fundamental to allow living and working
locally, as well as moving between centres safely, whether walking, cycling or by
public transport.

8. Building now for
a sustainable future

•

Require the comparison between the building lifecycle of new developments
against retaining old buildings.

9. Great homes that
can suit the needs
of more people

•

The objective of retaining social and affordable housing, and a mix of privately
owned and rental residential properties is supported.

10. A collaborative voice

•

The City of Sydney, as an elected council, should be the planning custodian for
the area as most of the Pyrmont Peninsula is in private hands.

•

Three individual submissions were received for Pyrmont Peninsula Place Strategy.
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5.0 Next Steps
5.1 Review of the 10 Directions
The feedback received from the engagement process together with the project team technical review
will be integrated to inform a review of the 10 Directions. Highlighted in the table below is an indication
of the current workstreams being undertaken to prepare the Draft PPPS and an indication of what the
team is currently exploring.
1. Development that complements or enhances the area
What we are exploring?

What will you see from us next?

-

Understanding the Pyrmont Peninsula as a place by:

•

-

Engaging early (on the 10 Directions) and
throughout the planning process with community,
stakeholders and the City of Sydney Council

The areas of the Peninsula that are suitable to
accommodate new jobs and homes

•

-

Examining the place attributes; the things you told
us you like or can be improved, great places and
how you move around

The areas of the Peninsula that that are either not
suitable or suitable for a smaller amount of growth
and change

•

The streets, places, services and infrastructure
that require enhancements and improvements to
accommodate future growth or changes

-

Understanding the history, heritage and culture
(Aboriginal and European), public spaces and built
form, traffic, transport and access and the local
economy of the Peninsula

-

Exploring what makes the area and its sub-precincts
unique

Jobs and industries of the future
What we are exploring?

What will you see from us next?

•

Engaging with Government agencies and industry on
the nature, mix and projections of future jobs and the
local economy

•

The number of future jobs that could be expected
in the Peninsula under two scenarios (with a metro
and without a metro)

•

Understanding how jobs and industries of the future
can be delivered without compromising the important
place attributes of the Peninsula

•

Where any future jobs would be best located

•

The amount of additional floor space required
to accommodate those jobs taking account of
uncertainty due to COVID-19

•

The types of buildings that could accommodate
new, enhanced or expanded space for jobs and
industries of the future

•

A cohesive spatial plan for how we can deliver the
future forecast jobs growth in the Peninsula while
protecting important place attributes

•

Exploring different building types that could deliver
space for existing and new businesses and employees,
such as researchers and start-ups, creative industries
(makers, designers, dancers and actors) as well as
tourism and visitor economy and office-based workers

3. Centres for residents, workers and visitors
What we are exploring?

What will you see from us next?

•

Exploring an urban design framework to deliver future
jobs in a way that protects the attractive, loveable and
unique characteristics of streets, neighbourhoods and
places in the Peninsula

•

A social infrastructure analysis based on
demographic forecasts that will explore needs now
and into the future

•

•

Investigating opportunities to improve how people get
to/from, around and within the Peninsula

Analysis of the capacity of existing infrastructure
critical to support evolving places

•

•

Investigating opportunities to improve the offering of
public and open space, cultural and social facilities

•

Considering a framework for how a range of
infrastructure can be delivered to support change

Identification of areas, services or infrastructure
requiring provision or enhancements to deliver
new lively and attractive centres for everyone to
enjoy
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4. A unified planning framework
What we are exploring?

What will you see from us next?

•

Investigating opportunities to deliver a more unified
planning framework that is less complex and easier to
understand

•

Recommendations to unify the planning framework
and deliver the Place Strategy

•

•

Design new or updated planning controls to deliver the
vision and 10 Directions of the Place Strategy

Suggested planning principles and controls to deliver
the shared vision and 10 Directions of the Place
Strategy

5. A tapestry of greener public spaces and experiences
What we are exploring?

What will you see from us next?

•

Investigating opportunities to improve or enhance
the offering of and access to public and open spaces,
greener spaces including streets, parks, access to and
around the foreshore areas

•

An approach to complete the harbour foreshore
promenade extending from Walsh Bay to the new
Sydney Fish Markets and beyond

•

•

Analysis of existing data to benchmark the Peninsula
against key sustainability criteria

Recommend areas of the Peninsula that require new
or enhanced public and open spaces, connections
to make existing, enhanced or more accessible and
better utilised

•

Strategies to deliver improvements to sustainability
outcomes, such as increases in urban tree canopy
cover, decreases in urban heat island effect and
carbon emissions

6. Creativity, culture and heritage
What we are exploring?

What will you see from us next?

•

Identifying the important connection to Country and
the area’s Aboriginal heritage (limited by current
Government COVID-19 restrictions)

•

An overview of the important connection to Country
and the area’s Aboriginal heritage

•

•

Investigating and research the built history, heritage and
culture of the Peninsula to appreciate how and why it
has become the way it is today

Thematic history history of the Peninsula and its
stories that contribute to contemporary sense of
place and identity

•

•

Explore examples of adaptive re-use of heritage
buildings and areas

Case study examples of adaptive re-use of historic
and heritage buildings in the area, Sydney and other
locations

•

Investigating opportunities to improve the offering of
cultural facilities

•

An understanding of cultural infrastructure needs for
the future

7. Making it easier to move around
What we are exploring?

What will you see from us next?

•

•

Place-based transport approach for the Peninsula

•

Consider opportunities to reduce congestion and
private vehicle use, to enhance and grow active
transport (walking and cycling), public transport

A preferred overall transport scenario and refined
movement and place typology for streets in the
Peninsula

•

Travel demand management plan and sustainable
parking strategy

•

Apply the principles of movement and place to guide
decision-making now and into the future

•

Identify and prioritise transport initiatives to support
the strategy

•

Identify opportunities and challenges facing the
transport system in the area now and into the future

•

Understanding the current transport, traffic and access
issues in the area, and as they affect residents, workers
and visitors
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8. Building now for a sustainable future
What we are exploring?

What will you see from us next?

•

Collating an evidence-base to benchmark the area’s
current sustainability performance against indicators
and best practice case studies

•

Baseline sustainability report measuring the
Peninsula’s performance against sustainability
criteria

•

Scenario modelling of possible sustainability options
to establish a sustainability ‘ambition’ for the Peninsula
based on policy analysis and community and
stakeholder feedback

•

Sustainability framework that guides the delivery
of outcomes in the Place Strategy across planning
control, infrastructure delivery, place making and
management and performance-based solutions

9. Great homes that can suit the needs of more people
What we are exploring?

What will you see from us next?

•

Understanding existing social and affordable housing
provision in the area

•

The viability of affordable housing contributions in
the area

•

High-level review of affordable housing approaches and
practice to inform options for delivery

•

Potential affordable housing contribution rates

•

Implementation, staging and prioritisation of the
delivery of affordable housing in the area

•

Determining future affordable housing needs based on
evidence

10. A collaborative voice
What we are exploring?
•

32

Investigating contemporary models of governance for
the area
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What will you see from us next?
-

The Place Strategy will include:

-

A shared vision to guide future growth and
change in the Peninsula to 2040

-

Potential model/s of planning, design and place
governance for consideration

6.0 Project Timeline
The key feedback and insights collected during Phase 1
Engagement for the Pyrmont Peninsula Place Strategy will help
inform future engagement. We will use this feedback to help set
the basis for our future work and shape how the Place Strategy
will engage the community and key stakeholders in later stages.
The future engagement activities will include digital engagement
opportunities, an interactive map, that will build on this detailed
analysis in understanding issues identified and character features
that the Place Strategy will explore.

PROJECT TIME LINE

MARCH to MAY 2020
Initial 10 Directions - Phase 1 Engagement
Online Survey

Social Pinpoint

Email Submissions

MAY to JUNE 2020
Preparation of Pyrmont Peninsula Place Strategy
Project updates on Department of Planning, Industry and
Environment website

JULY to AUGUST 2020
Exhibition of Pyrmont Peninsula Place Strategy
Community Engagement Program

AUGUST to OCTOBER 2020
Finalisation of Pyrmont Peninsula Place Strategy and
Draft Planning Controls

Figure 12
Project timeline
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